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CONTENT CREATOR OF KERALA

12 YEARS OF KERALA'S FAVORITE ROADSHOW

A Proud Legacy
Launched in 2012.

Gold winner at Golden
Mikes Awards for Best

On-Ground Promotion.

Onam Tradition
Consistently the #1 on-

ground highlight of
Onam celebrations
across Kerala.

Integrated Blast
Multi-channel

amplification across
Radio, Print, Digital &
On-Ground activations.

12 Successful
Seasons
Reaching peak

engagement in 2025
with unprecedented
consumer interest.
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A MASSIVE ON-GROUND IMPACT OGLAFM

70+ 14

Locations Covered Districts Active

100K+ I10L+

Live Spectators Prizes Distributed

Bhagyavan connects directly with millions of customers in their regional hubs during Kerala's peak Onam shopping
season — giving sponsors true pan-Kerala visibility.
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AN UPGRADED IMMERSIVE EXPERIENCE OGFM

The newly designed interactive game — a perfect blend of luck and skill — is the KEY ATTRACTION of Bhagyavan Season 13.
Launched last season, it instantly created a remarkable buzz across Kerala, delivering peak curiosity and entertainment to every

viewer and player who experienced it.
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CONTENT CREATOR OF KERALA

B Step 3 — Progressive Wins
Step 2 — Spin and Unblur Identify Movie Posters (Level 1),
Step 1 — Shortlist Players Contestants hit the physical buzzer to Celebrities (Level 2), and Dialogues
The MC engages the crowd with quick spin the digital wheel. (Level 3). Clearing Level 3 awards the
spot-quizzes. Ten players are instantly The wheel determines what percentage regional cash prize of 10,000/-
shortlisted to play the main game. of the blurred challenge image will
reveal itself.
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ROADS TO FIND THE BHAGYAVAN

Malappuram

Thrissur &= : >
“ C\\\:?:‘- 2 ‘7

Ernakulam &=\

Alappuzha @ =

v-/f
\V A
Kollam® -~ -

Trivandrum



[LHE
Past Brand Partners 0GLAFM

CONTENT CREATOR OF KERALA
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Club FM

A

MEDIA AMPLIFICATION

& Radio (Club FM) B Print (Mathrubhumi Daily) ¥ Social Media
High-frequency, high-impact promos, High-engagement short-format
Updates from on-ground locations, 1 Quarter-page launch ad across Reels, Posters {Instagram &

daily RJ mentions, across 6 regional Kerala editions with partner-logo Facebook} pushing sponsor brand
stations. listings reaching 10M+ readers. awareness.
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NATIVE PARTNER INTEGRATIONS

Digital Screen Presence

Seamless placement of
sponsor logo as part of the
digital wheel system and the
progressive prize box
screens.

Branded Staff
Merchandise

Emcees, coordinators, and
game developers will sport
uniform apparel with
sponsor branding featured
prominently.

Direct Footfall Drivers

Level 1 winners are gifted
discount coupons &
vouchers of the sponsoring
brands, encouraging instant
showroom walk-ins.
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WHY SPONSOR BHAGYAVAN SEASON 137?

Peak Buying Season Activation
Kerala's consumer expenditure reaches its highest

during the Onam season.

Bhagyavan leverages this critical window by directly
Interfacing with ready-to-purchase consumers in high-
Intent shopping hubs, boosting conversion metrics
dramatically.

High-Recall Emotional Association
The joy of winning cash & premium merchandise builds

long-term loyalty.

Associating with an award-winning, trusted Mathrubhumi
group property embeds your brand directly into the
positive emotional memory of the local target groups.
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BHAGYAVAN - PARTNERSHIP PACKAGES

Choose the partnership tier that best fits your brand's ambitions — from full title ownership to strategic associate presence.

Presenting (Title) Powered By Partner Brought To You By Associate Sponsor
Partner
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CONTENT CREATOR OF KERALA

* Presence as “ Presenting Sponsor” of the Event in all the promotional Collaterals
* Brand Logo in the activity logo unit, Brand name in all marketing collaterals

* Permanent Logo presence in Box 3 the final box

« Sampling possibilities

* MC Mention throughout the Road Show

Media Promotions :
*Club FM :Radio Promo with 3 Sec client tag x 10 Nos x 12 Days x 6 Stations
. : RJ Mentions with Client mention x 3 Nos x 7 days X 6 stations

« Mathrubhumi Daily : Quarter page print ad in Mathrubhumi Daily — All Kerala Editions — 1 No.
. : Adequate event News Write up with Client Mentions — all Kerala editions

« Social Media : Logo Presence in event Poster / video to be circulated in Club FM Facebook Page &
Instagram story

« Mathrubhumi News : Activity coverage in Mathrubhumi news channel :
« Commercial Deliverables : < Pl add the details >

e Investment : Rs ABC + 18% GST
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On Ground Deliverables : CONTENT CREATOR OF KERALA

* Presence as “ Powered By Sponsor” of the Event in all the promotional Collaterals
* Brand Logo in the activity logo unit, Brand name in all marketing collaterals

*Brand Logo in Box 1 /2 on rotation

« Sampling possibilities

* MC Mention throughout the Road Show

Media Promotions :
*Club FM :Radio Promo with 3 Sec client tag x 10 Nos x 12 Days x 6 Stations
. . RJ Mentions with Client mention x 3 Nos x 7 days x 6 stations

« Mathrubhumi Daily : Quarter page print ad in Mathrubhumi Daily — All Kerala Editions — 1 No.
. : Adequate event News Write up with Client Mentions — all Kerala editions

e Social Media : Logo Presence in event Poster / video to be circulated in Club FM Facebook Page &
Instagram story

* Mathrubhumi News : Activity coverage in Mathrubhumi news channel
« Commercial Deliverables : < Pl add the details >

e Investment : Rs ABC + 18% GST
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On Ground Deliverables : CONTENT CREATOR OF KERALA

* Presence as “ Brought to you by Sponsor” of the Event in all the promotional Collaterals
* Brand Logo in the activity logo unit, Brand name in all marketing collaterals

*Brand Logo in Box 1 /2 on rotation

« Sampling possibilities

* MC Mention throughout the Road Show

Media Promotions :
*Club FM :Radio Promo with 3 Sec client tag x 10 Nos x 12 Days x 6 Stations
. . RJ Mentions with Client mention x 3 Nos x 7 days x 6 stations

« Mathrubhumi Daily : Quarter page print ad in Mathrubhumi Daily — All Kerala Editions — 1 No.
. : Adequate event News Write up with Client Mentions — all Kerala editions

e Social Media : Logo Presence in event Poster / video to be circulated in Club FM Facebook Page &
Instagram story

* Mathrubhumi News : Activity coverage in Mathrubhumi news channel :
« Commercial Deliverables : < Pl add the details >

e Investment : Rs ABC + 18% GST
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On Ground Deliverables : CONTENT CREATOR OF KERALA

* Presence as “ Associate Sponsor / Special Sponsor” of the Event in all the promotional Collaterals
* Brand Logo in the activity logo unit, Brand name in all marketing collaterals

*Brand Logo in Box 1 /2 on rotation

« Sampling possibilities

* MC Mention throughout the Road Show

Media Promotions :
*Club FM :Radio Promo with brand mention x 10 Nos x 12 Days x 6 Stations
. : RJ Mentions with Client mention x 3 Nos x 7 days x 6 stations

« Mathrubhumi Daily : Quarter page print ad in Mathrubhumi Daily — All Kerala Editions — 1 No.
. . Adequate event News Write up with Client Mentions — all Kerala editions

e Social Media : Logo Presence in event Poster / video to be circulated in Club FM Facebook Page &
Instagram story

* Mathrubhumi News : Activity coverage in Mathrubhumi news channel :
« Commercial Deliverables : < Pl add the details >

e Investment : Rs ABC + 18% GST
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LET'S WIN\TOGETHER!

Join the Bhagyavan Season 13 journey — where your brand meets 100,000+ live spectators,
across all 14 districts of Kerala during the most powerful buying season of the year.

CLUB FM BHAGYAVAN - SEASON 13
ONAM 2026

A Mathrubhumi Initiative
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